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A Study on Cultural Reflections of Global Sporting
Brand Devéopment

ChengChang Chiu National Dong Hwa University
HungYu Liu / Ming-Hsin University of Science and Techagy

Abstract

The aim of this paper is to examihgo dimensions of transfe
mationin the globalization processculture and econom. The devé
opment oftransnationakporting brandseflectsthe trend of globalia-
tion. Taking this as the starting point, this paper explores the develo
ment of sports culturenithe context of modern consumer itajism,
with afocus ontransnational corporatisrwhich have been influenced
by the ideologcal development of Neliberalism. In order to explain
themodus @erandiof global spors brand, we begin with a theoretical
review and an examination of documentary daten, this papegoes
on to investigate labor exploitatiowithin sweat shopsnanaged by
Taiwanese businesgnin the global commodity chainin response to
such human rightsviolations, manykinds of new soal movemenrd
(like the antiglobalization movemejthave emerged. Ese realities
reflect both brangbolitics and corporatesocial responsibilit in the
world of spoting goods

Keywords: Neeliberalism, global commodity chain, sweat shop, new
social movenent,corporatesocial esponsibility
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